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Table 1. Demographic characteristics of the respondents

Slasin Olaalis EWERY
Specifications Number of Percentage
Respondents
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g { Male
g v 5 12 9.1
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R 3 2.3
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NWER P 14 10.6
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g g Pt its 62 a7
S Bachelor’s degree
ad ) plis 8 34 25.8
Master’s degree
|55 19 144
PhD
. < 300 million 15 11.4
25 e E
S - T
= § = z—r 300 to 600 million 103 78
® >600 million 14 10.6
% <30 37 28
< ¢ 30 to 40 65 49.2
3 4010 50 16 12.1
>50 14 10.6
5 132 100
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Table 2. Results of KMO test and Bartlett sphericity

il O_s-‘j Sl
KMO e g
Bartlett’s Test of Sphericity Sig.
|
Jams Jal e 0.5 66.53 0.00
Environmental Factors
Lyle |
il a0 Jele 0.727 188.36 0.00
Intra-Organizational Factors
|zl sl Ll
ol 2ol sl Jel 2 0.767 150.97 0.00
Factors Creating Perceptual Value
"'LS 0.936 849.78 0.00
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Table 3. Investigation of the adaptation status of variables and items to the normal distribution

s i S S s b ke SaS N s
variables Stretching Skewness Result variables Stretching  Skewness Result
in statistics in statistic
Competitiveness It is normal Market-based It is normal
Approach
Environmental Factors Itis normal | Knowledge-based It is normal
Approach
Sleslagsss Julye 0.9 0.01 cad Jus | s Sl 2l 040 0.7 el JU
Intra-Organizational Itisnormal | Internal Perceptual It is normal
Factors Value
sl i sl Julye 058 0.6 el U | W, Sl as) 028 B O I W
Factors Creating Itisnormal | Perceptual Value It is normal
Perceptual Value of Competitors
o — oS -0.19 -0.34 el Jlj | e sl zyyl 040 -0.48 el db
Macro-International Itisnormal | Perceptual Value It is normal
of Customers
Micro-National Itis normal | Market Perceptual It is normal
Value
. . . Z. -0.51 .04 . .
ele e 2N 05 00 ol Jle 3
Resource-based It is normal
Approach
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Table 4. Investigation of the adaptation status of variables to the normal distribution
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Table 5. Indicators T-test & Friedman Test results
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Table 6. Relevant Items T-test & Friedman Test results
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Abstract

The purpose of this study was to identify the factors affecting the production companies in the
laminate flooring industry in terms of competitiveness using nonparametric tests. The statistical
population of this research includes experts and specialists in two areas of competitiveness and
structure of the laminate flooring industry; managers in companies producing and importing this
product and customers of laminate flooring. The sampling method was randomly classified. The
Cochran formula was used to determine the sample size. In order to determine the effective
indicators while studying the available sources and using the Porter model, as a basic model and
after conducting the necessary studies and factor analysis, the conceptual model of the research
was designed in form of three main criteria including environmental factors, intra-organizational
factors and factors creating perceptual value as well as 9 sub-criteria. After conducting the
necessary studies, preparing a researcher-made questionnaire and data factor analysis, the
conceptual research model was designed and by conducting a field research and analyzing the
results using student's t-test and Friedman test, the relationship between laminate flooring
competitiveness with 3 criteria and 9 sub-criteria was examined. The reliability of the data was
confirmed by Cronbach's alpha method. The mean of all studied indices was evaluated as
moderate based on the results of descriptive statistics. Based on the results of the t-test,
environmental factors, intra-organizational factors and factors creating perceptual value have a
more than average role on competitiveness. Also, based on Friedman test, prioritization of
indicators was obtained respectively based on environmental factors, factors creating perceptual
value and intra-organizational factors.

Keywords: Competitiveness, laminate flooring, industry, nonparametric tests.
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