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Abstract

Background and Objectives: Organizations are depending on marketing, innovation and learning
indicators to increase organizational performance and competitive advantage. By taking advantage of
appropriate marketing and innovation capabilities, in addition to profitability and competitive
advantage, product life cycle prolongation and stability in the competition scene are provided for
organizations. The rapid changes in production technologies necessitate the strengthening of human
resource capabilities for all elements of organization.

Methodology: The effect of marketing capabilities, innovations, learning of employees on the
performance of wooden office furniture companies with the approach of structural equations has been
investigated using the structural equations approach. The statistical population of this research
consists of managers and engineers working in wooden office furniture companies located in
industrial towns in Tehran and Alborz provinces. Sampling method was classified and Crecy-Morgan
table was used to determine the sample size (92 people). Initial effective indicators were selected by
studying the available sources and the conceptual model of the research considering the performance
of the organization (company) as a dependent variable and marketing, innovation and learning
variables as independent variables. The main tool for collecting information for this research was a
guestionnaire. Correlation and confirmatory factor analysis and structural equation modeling based
on partial least squares method were used to investigate the research hypotheses and analyze the
structural relationships between variables.

Results: The results showed that innovation, marketing and learning capabilities had a positive
effect on the performance of wooden furniture companies. In addition, these capabilities complement
96.9% of the changes in the dependent variable of the company's performance. The results of the
model quality evaluation index show that marketing capability (strong effect), innovation capability
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(medium effect), learning capability (weak effect) have the greatest impact on company performance.
Finally, the results of this study remind the various companies producing wood furniture industry
products that are constantly looking to export their goods, unlike the non-competitive domestic
market, to compete with other companies in target markets. Due to factors such as marketing,
innovation and learning improve products quality, reduce costs and ultimately increase company
performance.

Conclusion: The use of appropriate marketing methods, innovative capabilities and increasing
human resource capabilities in order to strengthen organizational learning in wooden furniture
industry companies will strengthen the performance and position of the mentioned companies.
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Table 1- Reliability coefficient

Variable Cronbach's alpha coefficients
Marketing 0.858
Innovation 0.750

learning 0.743

Company's performance 0.805
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Table 2- Factor loads

Variable questions Factor loads
Doing an effective and new work in product pricing 0.92
Experimental marketing of new products 0.92

Attract and retain the best distributors

0.66

Marketing Development and implementation of various advertising programs 0.85
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Analysis of market information 0.81

Sales Management 0.60

Convert marketing strategies into action 0.73

Using the most up-to-date technologies 0.82

Innovation Expanding the company's product range 0.64

Improving the quality of the existing product 0.86

Improve flexibility in production 0.88

Diagnosing the training needs and training of employees 0.67

Improving company knowledge and skills 0.80

learning Learning new and relevant knowledge to carry out the company's 0.92
business activities

Analysis of unsuccessful company activities 0.92

Transferring past experiences to the entire company 0.74

return on investment 0.66

Achieving financial goals 0.80

Company's performance Sales amount 0.92

Market share 0.92

Market development 0.74
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Table 3- Cronbach Alpha values, Composite reliability, convergent validity of research structures
Variable Cronbach's alpha ~ CR o AV/E CR>AVE Comparison
Marketing 0.89 0.92 0.62 is bigger
Innovation 0.81 0.88 0.65 is bigger
learning 0.84 0.90 0.75 is bigger
Marketing, innovation, learning 0.954 0.909 0.67 is bigger
Company's performance 0.87 0.90 0.67 is bigger

Cronbach’s Alpha*, Composite Reliability**, Average Variance Extracted***
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Table 4- Divergent validity test of research structures

Structures Company's  Marketing ability Ability to Ability to learn Marketing ability,
performance innovate innovation, learning
Company's performance 1.00 0.00 0.00 0.00 0.00
Marketing ability 0.97 1.00 0.00 0.92 0.87
Ability to innovate 0.95 0.96 1.00 0.90 0.83
Ability to learn 0.91 0.90 0.84 1.00 0.87
Marketing ability, innovation, 0.92 0.95 0.89 0.93 1.00
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Figure 2. Research measurement model in the case of factor loads
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Figure 3. Research measurement model in the case of significant coefficients for Hypotheses 1 to 3
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Table 5- Investigation of research hypotheses
Path The dependent variable independent variable
Result P-value T coefficient P P hypotheses
hypothesis . -
confirmation 0.00 8.09 0.80 Marketing ability 1
Hypothesis
confirmation 0023 477 055 Ability to innovate 2
Company's performance

Hypothesis -
confirmation 0.024 6.54 0.39 Ability to learn 3
Hypothesis . L . .
confirmation 0.002 197.60 096 Marketing ability, innovation, learning 4
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Table 6- Structural model determination coefficient table

Variable R?

R? Adjusted

Company's performance 0.971

0.969
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Table 7- Structure model effect size table

Variable 2
Marketing ability
1.19
Ability to innovate
0.48
Ability to learn
0.45
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